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Corporate Social Responsibility
As the role of sport in society becomes ever more prominent and as sports
organisations become increasingly influential members of the global community,
so it has become more important than ever for sport to consider its wider social
responsibilities. The Routledge Handbook of Sport and Corporate Social
Responsibility is the first book to offer a comprehensive survey of theories and
concepts of CSR as applied to sport, and the social, ethical and environmental
aspects of sport business and management. It offers an overview of perspectives
and approaches to CSR in sport, examines the unique features of the sport industry
in relation to CSR, explores the tools, models, common pitfalls and examples of
best practice on which managers can draw, and discusses how CSR and corporate
citizenship can be integrated into the sport management curriculum. The book
covers every key issue and functional area, including implementation, strategic
benefits, communication and corporate image, stakeholder engagement, and the
measurement and evaluation of CSR policies and practices, and includes detailed
international case studies, from the NBA and the Olympic Games to Japanese
soccer. The Routledge Handbook of Sport and Corporate Social Responsibility is
important reading for any student, researcher, manager or policy maker with an
interest in sport business, management, ethics or development.

Corporate Social Responsibility
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Should business strive to be socially responsible, and if so, how? The Debate over
Corporate Social Responsibility updates and broadens the discussion of these
questions by bringing together in one volume a variety of practical and theoretical
perspectives on corporate social responsibility. It is perhaps the single most
comprehensive volume available on the question of just how "social" business
ought to be. The volume includes contributions from the fields of communication,
business, law, sociology, political science, economics, accounting, and
environmental studies. Moreover, it draws from experiences and examples from
around the world, including but not limited to recent corporate scandals and
controversies in the U.S. and Europe. A number of the chapters examine closely
the basic assumptions underlying the philosophy of socially responsible business.
Other chapters speak to the practical challenges and possibilities for corporate
social responsiblilty in the twenty-first century. One of the most distinctive features
of the book is its coverage of the very ways that the issue of corporate social
responsibility has been defined, shaped, and discussed in the past four decades.
That is, the editors and many of the authors are attuned to the persuasive
strategies and formulations used to talk about socially responsible business, and
demonstrate why the talk matters. For example, the book offers a careful analysis
of how certain values have become associated with the business enterprise and
how particular economic and political positions have been established by and for
business. This book will be of great interest to scholars, business leaders, graduate
students, and others interested in the contours of the debate over what role largescale corporate commerce should take in the future of the industrialized world.

Corporate Social Responsibility
Concepts of corporate social responsibility (CSR) are widely used by businesses,
professional bodies and academics, but are also widely contested. CSR is usually
described as comprising three elements: environmental, economic and social,
though there is no serious consensus on how to go about translating ideas into
practice. This research handbook addresses some key areas of contention, theory
and practice within CSR in order to address, challenge and inform debate in
academia and practice. The collaborative text extends understanding of CSR
through articulating current thinking on each facet of a vital subject. Each theme is
represented by inter-disciplinary discussion of key questions on CSR by
researchers and practitioners in the field. In doing so, the book: Explores and
critiques CSR goals, and national, organizational and managerial strategies
Reviews the distinctive role and importance of CSR to academics, professionals
and practitioners and identifies appropriate bridging strategies Evaluates the
nature, direction and applicability of selected theoretical dimensions which inform
the understanding of CSR Assesses the opportunities for theory building, to support
further understanding of the complexities of CSR and the sustainability and long
term value of CSR practice to corporations and civil society This timely and
significant contribution to the theory and practice of CSR will prove to be vital
reading for students, researchers and practitioners involved with the field. It will
also become a key reference for anyone with an interest in business and society.

Corporate Social Responsibility
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Increased financial performance and employee commitment are among the
benefits the CSR model can offer corporations. This discussion presents
practitioners and scholars with a unique examination of how firms can maximise
productivity through the implementation of CSR programs. This publication
discusses how CSR addresses business concerns of feasibility, barriers and drivers
of internal and external practice; and whether a CSR program is likely to constitute
a success or failure.

Strategic Corporate Social Responsibility
In today's global business environment it is no longer acceptable that a corporation
does well simply by doing good. It is expected. With increasing pressures from
stakeholders to improve the bottom line as well as to be good corporate citizens,
business leaders face tough decisions. What social issues should we support? What
initiatives should we develop that will do the most good for the company as well as
the cause? Do we include social messages in our advertising, encourage our
employees to volunteer, do we modify our business practices? How do we
integrate a new initiative into current strategies? These and other challenges will
continue to face future leaders. This book provides thoughtful answers to these
important questions, and to many more. The book offers suggestions on how to
choose among major worthy causes and also how to measure the amount of good
achieved both for the recipients and the companies themselves. Of course, all is
not only about challenges, there are loads of opportunities that go along with them
but it’s only responsible and sustainable leaders who would be able to spot these
opportunities. That is the future which awaits 21st century leaders.

Social Responsibilities of the Businessman
Ethical failures are rooted in leadership failure, the lack of a corporate culture in
which ethical concerns have been integrated, and unresponsiveness to key
organizational stakeholders. This book seeks to enhance our understanding of the
causes of ethical debacles in an era when ethical missteps can often lead to
corporate bankruptcies or worse. Sims offers practical solutions for mitigating
damage and preventing such problems from happening in the first place. He also
explains how to institutionalize ethics throughout an organization. Sims asserts
that organizations wishing to behave ethically must do more than harbor good
intentions. Such companies must implement policies that inculcate the corporate
culture with ethical values. They must also commit to ethical behavior in all
interactions with internal and external stakeholders, including investors,
customers, employees, and the community.

Corporate Social Responsibility in a Globalizing World
Corporate social responsibility (CSR) is setting new missions for companies and
shining a welcome light on issues such as the behaviour of board members, shared
value, the well-being of stakeholders, the protection of vulnerable individuals and
the roles played by public opinion and shareholders. This timely book seeks to lay
the foundations for a sustainable corporate governance based on the European
Commission definition of CSR as ‘the responsibility of enterprises for their impacts
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on society’. More generally, this sustainable corporate governance responds to
some of the pressing challenges of the 21st century, from sustainable finance and
climate change to carbon reduction and population growth.

Corporate Social Responsibility, Human Rights and the Law
The construction process, right through from planning and design to use and
demolition, has a major impact on society. Traditionally, concern has been focused
on its environmental impact and the quest for sustainability, but this has now
extended into the wider remit of Corporate Social Responsibility (CSR). Essentially,
this means that businesses must act (voluntarily) in a socially ethical manner by
developing a policy that encompasses the core principles enshrined by CSR. A
unique presentation on a topic of emerging importance, Corporate Social
Responsibility in the Construction Industry is essential reading for all built
environment undergraduate and post-graduate courses, as well as CEOs and senior
managers within construction businesses who may be about to embark on
developing a CSR strategy.

Corporate Social Responsibility
Volume Two of Business and Society 360 focuses on research drawn from work
grounded in 'corporate social responsibility' and 'corporate citizenship.'

Corporation, be Good!
CSR encompasses broad questions about the changing relationship between
business, society, and government. An authoritative review of the academic
research that has both prompted, and responded to, these issues, the text
provides clear thinking and perspectives on CSR and the debates around it.

Corporate Social Responsibility
CSR has now moved beyond the stage of specialist or niche subject to become an
integral part of global business and society. This timely edition is destined to
become the definitive guide to CSR, Sustainability, Business Ethics and the
organizations and standards in the field. The A to Z of Corporate Social
Responsibility is a unique publication and is the culmination of over a hundred of
the world’s leading thinkers, opinion formers, academic and business people
providing an easy-to-use guide to CSR: from general concepts such as
sustainability, stakeholder management, business ethics and human rights to more
specific topics such as carbon trading, microfinance, biodiversity, the Base of the
Pyramid model and globalisation. In addition to definitions of the most important
terms across the wide range of CSR associated topics, this book also covers all the
most important codes and guidelines, such as the Equator Principles, the UN Global
Compact and ISO standards, as well as providing background on organizations
such as the World Business Council for Sustainable Development and Transparency
International and profiles of CSR in particular industries and regions. This
paperback edition includes all the latest developments in CSR as well as
incorporating new sections on boardroom pay, the sub-prime market and the
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financial crisis. Praise for the first edition: "A complete reference guideoffers an
invaluable combination of lessons learned and best practice for the futureprovides
first–hand insights" (Forum CSR International, October 2008) "This is a timely and
innovative contribution to the field of Corporate Social Responsibility" (Retail &
Leisure International, February 2008) "a handy reference to have on the shelf
behind your desk" (Ethical Performance, February 2008) “You will not find a wider
display of today’s key global players and their action programs than here.”
(CSR–News.net, May 2008) “The book contains a great deal of detailed research.”
(Supply Management, May 2008)

The A to Z of Corporate Social Responsibility
This book examines anti-corporate activism in the United States, providing a
nuanced understanding of the changing focal points of challenges to corporations.

Strategic Corporate Social Responsibility
In the contemporary debate on the modern corporation and its impact on the
economy, society and nation, the focus has shifted from growth with only
profitability to growth with sustainable development, which includes the
stakeholders. While there is considerable debate on the corporations' obligations to
civil society in the Western world, in the developing countries the debate is
sporadic; the present publication is an effort to initiate a nationwide discourse on
the concepts and practices of corporate social action in India.The book is divided in
two sections; section one contains papers, which analyze the conceptual
framework of Corporate Social Responsibility. The unique feature of this book is the
case studies on different aspects of CSR presented in section Two. The cases focus
on such segments as education, healthcare and environment, among others. It is
for the first time that under the aegis of UNDP-CII-AICTE-MDI the business schools
in the country participated in preparing cases from various industries focusing on
the process and decision making content implicit in the introduction,
implementation, and evaluation of various facets of Corporate Social
Responsibility. The cases are illustrative and they will help in identifying further
areas of research. The teaching notes have been developed by the individual
authors, and will be available on request.

The Oxford Handbook of Corporate Social Responsibility
Blending theory with practical application, this comprehensive text supports
courses at the intersection of corporate social responsibility (CSR), corporate
strategy, and public policy. Part I provides an overview of the field, defining CSR
and placing it in the context of wider corporate strategy. Part II contains chapters
on CSR issues related to the organization, the economy, and society, and provides
detailed case studies on a variety of well-known firms. Adopting a stakeholder
perspective, the authors explore CSR issues within the complex global business
environment in which corporations operate today.

Corporate Social Responsibility
Page 5/15

Download Free Corporate Social Responsibility In A Nutshell
Corporate Social Responsibility
This book has many merits. It will make fascinating reading for the increasing
number of organizational scholars who wonder how organizational research can
engage more in accounting for the impact of corporations on their environment in
a broad sense. Bahar Ali Kazmi, Bernard Leca and Philippe Naccache, Organization
Studies This book is for those who will enjoy a thoughtful and informative
monograph that acutely summarises and refreshes critique from a political and
sociological perspective. It is a comprehensive re-interpretation of the corporate
world and the evidently meretricious regime of CSR which makes it an enjoyable
compendium for critical management studies fans . . this erudite volume will be
valuable to mainstream, social science academics either involved in (or dismissive
of) CSR and sustainability discourses in management education and research.
David Bevan, Scandinavian Journal of Management Banerjee s book is thought
provoking and must be read. But it should be read not only by corporate social
responsibility scholars but by all business scholars. It is through Banerjee s
provocations that we can understand the shortcomings of corporate systems and
the boundaries of corporate social responsibility. Pratima Bansal, Administrative
Science Quarterly This is a tour de force that carefully assembles and incisively
interrogates perhaps the most pressing problem of our age: how to harness the
resources of corporations to tackle global problems of poverty, oppression and
environmental degradation? Banerjee does not present us with glib
pronouncements or simplistic fixes. Instead, he brilliantly illuminates the scale of
the challenges and lucidly assesses the relevance and value of CSR responses to
date. Hugh Willmott, University of Cardiff, UK Bobby Banerjee takes on the popular
mythologies of neo-liberal corporate social responsibility with enviable flair and a
thoroughness of scholarship that will dismay its apologists. His critique extends
from the origins of the modern corporation and its well-known abuses and
excesses to far harder targets the more attractive alternatives that have been
developed for theory and practice that, as Banerjee shows brilliantly, only serve to
mask continuing neo-colonial abuses. Banerjee is not content simply to expose the
impossibilities of doing good works whilst maximizing shareholder value, the winwin view of CSR, but he bites the bullet with some uncompromising but realistic
proposals for the future reconstruction of CSR both as a field of study and as a
business practice. We have needed this exposure of the bad and the ugly for a
long time. The current versions of CSR are simply just not good enough. Stephen
Linstead, University of York, UK Banerjee pulls the beguiling mask off corporate
social responsibility. Taking the vantage point of the world s poor, he shows CSR to
be a cruel hoax corporations cynical effort to undermine growing demands for
economic and environmental justice. Paul S. Adler, University of Southern
California, US This book problematizes the win-win assumption underlying
discourses of CSR and suggests that it is a rhetoric that is invariably subordinated
to that of corporate rationality. Rather than see CSR as providing the means to
transform corporations by advocating a stakeholder view of the firm it argues that
CSR represents an ideological movement designed to consolidate the power of
transnational corporations and provide a veneer of liberality to the illiberal
economic agenda of the major global institutions. Stewart Clegg, University of
Technology, Sydney, Australia Professor Banerjee offers us a refreshing analysis of
corporate social responsibility (CSR) in an otherwise comparatively turgid literary
landscape. People may disagree with his criticism that because of its
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preoccupation with shareholder value, the corporation is an inappropriate agent for
social change but it is backed up by strong theoretical and substantive empirical

Corporate Social Responsibility
In recent decades, claims have increasingly been made on transnational
corporations to take responsibility for the promotion and protection of human and
labour rights in countries where they operate. This behavioural obligation results
from the persistent advocacy of non-governmental organizations and is commonly
known as corporate social responsibility (CSR). Driven by the theory of the 'norm
life cycle model', the book uses an interesting range of case studies, including Nike
and the anti-apartheid movement, to trace the development of CSR as an
international norm. The development is examined through five selected nongovernmental organizations: Clean Clothes Campaign, Fairtrade Labelling
Organizations International, Global Exchange, International Business Leaders
Forum and the International Labor Rights Fund. The book makes a lucid
contribution to an emerging scholarship, and will interest researchers and
practitioners involved in issues of global governance and global civil society.

Contention and Corporate Social Responsibility
Corporate social responsibility (CSR) expresses a fundamental morality in the way
a company behaves toward society. It follows ethical behavior toward stakeholders
and recognizes the spirit of the legal and regulatory environment. The idea of CSR
gained momentum in the late 1950s and 1960s with the expansion of large
conglomerate corporations and became a popular subject in the 1980s with R.
Edward Freeman's Strategic Management: A Stakeholder Approach and the many
key works of Archie B. Carroll, Peter F. Drucker, and others. In the wake of the
financial crisis of 2008–2010, CSR has again become a focus for evaluating
corporate behavior. First published in 1953, Howard R. Bowen’s Social
Responsibilities of the Businessman was the first comprehensive discussion of
business ethics and social responsibility. It created a foundation by which business
executives and academics could consider the subjects as part of strategic planning
and managerial decision-making. Though written in another era, it is regularly and
increasingly cited because of its relevance to the current ethical issues of business
operations in the United States. Many experts believe it to be the seminal book on
corporate social responsibility. This new edition of the book includes an
introduction by Jean-Pascal Gond, Professor of Corporate Social Responsibility at
Cass Business School, City University of London, and a foreword by Peter Geoffrey
Bowen, Daniels College of Business, University of Denver, who is Howard R.
Bowen's eldest son.

Corporate Social Responsibility
This volume, intended for corporate managers and communicators, brings the
newly emphasized area of social concern and responsibility into clear focus.
Anderson provides a complete overview of all aspects of social responsibility. He
gives a wealth of practical advice, backed by numerous case studies for the
executive who seeks a clear, workable understanding of corporate social
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responsibility. Each chapter is followed by a list of references; many chapters also
include real-world scenarios highlighting important social responsibility issues.

Managing Corporate Social Responsibility
With the changing expectations of consumers, employees and regulators, being
best in the world is no longer enough. Businesses are now also expected to be best
for the world: to be socially and environmentally responsible, sustainable and
ethical. Based on the idea that strategic CSR offers the most holistic and effective
approach to corporate social responsibility, the author presents the key concepts,
theories and philosophical approaches to CSR, along with the practical tools
needed to implement this knowledge in the real world. The book is split into three
parts; the first part provides the theoretical background of CSR, the second part
examines various CSR approaches and how they can be implemented, and the
third part discusses measuring and communicating CSR. Each chapter contains
questions for reflection & discussion, exercises, and case studies from globally
recognised brands such as Ben & Jerry’s, Nestle, Marks & Spencer, TOMS Shoes,
LEGO, Coca-Cola and McDonald’s. The book is complemented by chapter specific
lecturer PowerPoint slides, which can be found here. Suitable reading for students
on Corporate Social Responsibility modules.

Corporate Social Responsibility and International Development
The debate about the appropriate standards for upstream corporate social
responsibility (CSR) of multinational corporations (MNCs) has been on the public
and academic agenda for some three decades. The debate originally focused
narrowly on "contract responsibility" of MNCs for monitoring of upstream
contractors for "sweatshop" working conditions violating employee rights. The
authors argue that the MNC upstream responsibility debate has shifted
qualitatively over time to "full producer responsibility" involving an expansion from
"contract responsibility" in three distinct dimensions. First, there is an expansion of
scope from working conditions to human rights and social and environmental
impacts broadly defined. Second, there is expansion in depth of this broader
responsibility to the whole upstream supply chain without regard to contracting
status. Upstream responsibility now includes all suppliers, including direct
contractors and the chain of suppliers to such contractors. Finally, the change in
CSR scope and depth has led to an evolution of CSR management practice.

Investing in Corporate Social Responsibility
The rapid growth of ethical investment funds reflects a growing desire for investors
to back socially responsible companies. This book explains the issues and benefits
of corporate social responsibilty, in the context of the UK companies that are
currently quoted on the prestigious FTSE4Good index.

Upstream Corporate Social Responsibility
In today’s globalized and competitive business environment, companies
increasingly look to restructuring, mergers & acquisitions and downsizing to
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survive, grow and maximize profits. However, when they are not managed in a
socially responsible manner, restructurings may exert the negative impact on
employees, shareholders, communities, and society as a whole. The book
empirically explores the phenomena of corporate social responsibility (CSR),
restructuring, and relationships with firms’ performance in China. It gives an
insight into how Chinese firms respond to expectations of stakeholders by making
social goals a part of their overall business operations. It also gives a fresh view of
the new concept of socially responsible restructuring. For those seeking to promote
socially responsible practices in restructuring, the book provides a unique and
stimulating analysis and touchstone.

Corporate Social Responsibility
The last decades witnessed a vigorous debate over the role of corporations in
society. Interest in corporate social responsibility (CSR) has become intense as
corporate stakeholders have called for higher performance and ethical standards
from businesses, and many corporations have developed CSR programs to harvest
the benefits resulting from such initiatives. CSR practices have become a crucial
component of business strategy contributing to organizational success and
sustainable competitiveness. Cases on Corporate Social Responsibility and
Contemporary Issues in Organizations is an essential reference source that
provides specific case studies that elaborate on the strategies and policies enacted
by contemporary organizations to address environmental and social issues, as well
as economic and financial ones. Featuring research on topics such as sustainable
development goals, CSR pillars, employee retention, gender equality, and social
accountability, this book is ideally designed for business managers, researchers,
practitioners, and students seeking coverage on innovative business practices
enacted in multiple organizations/industries.

Theory and Practice of Corporate Social Responsibility
Making Corporate Social Responsibility a Global Concern
Examines the rise and spread of corporate social responsibility across the globe
and its impact on corporate reputation and behaviour.

The Debate over Corporate Social Responsibility
Corporate Social Responsibility and Alcohol makes a case for the adherence to CSR
policies and practices and demonstrates opportunities for new and continuing
partnerships between business and society, for the benefit of corporations,
customers, and citizens alike."--Jacket.

Corporate Social Responsibility and Alcohol
The decisions a corporation makes affect more than just its stakeholders and can
have wide social, environmental, and economic consequences. This facilitates a
business environment built around the practical regulations and transparency
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necessary to ensure ethical and responsible business practice. Corporate Social
Responsibility: Concepts, Methodologies, Tools, and Applications is a vital
reference source on the ways in which corporate entities can implement
responsible strategies and create synergistic value for both businesses and
society. Highlighting a range of topics such as company culture, organizational
diversity, and human resource management, this multi-volume book is ideally
designed for business executives, managers, business professionals, human
resources managers, academicians, and researchers interested in the latest
advances in organizational development.

Ethics and Corporate Social Responsibility
As a relatively young subject matter, corporate social responsibility has
unsurprisingly developed and evolved in numerous ways since the first edition of
this textbook was published. Retaining the features which made the first edition a
top selling text in the field, the new edition continues to be the only textbook
available which provides a ready-made, enhanced course pack for CSR classes.
Authoritative editor introductions provide accessible entry points to the subjects
covered - an approach which is particularly suited to advanced undergraduate and
postgraduate teaching that emphasises a research-led approach. New case studies
are integrated throughout the text to enable students to think and analyze the
subject from every angle. The entire textbook reflects the global nature of CSR as a
discipline and further pedagogical features include chapter learning outcomes;
study questions; ‘challenges for practice’ boxes and additional ‘further reading’
features at the end of each chapter. This highly rated textbook now also benefits
from a regularly updated companion website which features a brand new 'CSR
Case Club' presenting students and lecturers with further case suggestions with
which to enhance learning; lecture slides; updates from the popular Crane and
Matten blog, links to further reading and career sites, YouTube clips and suggested
answers to study questions. An Ivey CaseMate has also been created for this book
at https://www.iveycases.com/CaseMateBookDetail.aspx?id=335.

Corporate Social Responsibility
Over the last 30 years, corporate social responsibility (CSR) has become a
household term, reflecting a combination of factors that we have come to
associate with that most catch-all of terms "globalization," including the
widespread popular concern with such social issues as the environment and
international human rights. Corporate Social Responsibility examines the history of
the idea of business ethics (which goes back at least to ancient Mesopotamia)
before exploring the state of CSR today. This book argues that a wide-ranging
understanding of the purpose of business is necessary to create value for a
community of stakeholders which in turn can generate a sustainable future. The
book suggests that corporations still have a long way to go, but remains optimistic.
The book’s sanguine interpretation of the current state of corporate affairs and a
recommended way forward, results not only from the authors analysis, but also his
direct experience. This book presents the case that we are in the midst of a major
paradigm shift in our understanding of the purpose of business and that this new
understanding holds much promise for business being a significant force for a
more just and peaceful world. This work provides a concise overview of CSR and an
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important examination of the present and future work of the UN Global Compact
and will be of interest to students of international organizations, international
business and corporate social responsibility.

Corporate Social Responsibility, Corporate Restructuring and
Firm's Performance
Corporate social responsibility has been defined as 'the responsibility of
enterprises for their impacts on society'. Is Corporate Social Responsibility (CSR)
just window dressing or is it a contradiction in terms? In this Very Short
Introduction, Jeremy Moon shows that CSR holds much morevalue than it first
appears, and shows how it has come of age in recent years. Illustrating the sorts of
CSR investments companies make, the ways in which they practice CSR, and the
challenges this brings, Moon considers how the principles migrated from their US
roots to become a global businessphenomenon. Exploring the place of CSR in
different economic, social, political, and managerial contexts, this short guide
considers the many positives, but also challenges, that CSR can present for
companies, societies, and governments worldwide. ABOUT THE SERIES: The Very
Short Introductions series from Oxford University Press contains hundreds of titles
in almost every subject area. These pocket-sized books are the perfect way to get
ahead in a new subject quickly. Our expert authors combine facts, analysis,
perspective, new ideas, andenthusiasm to make interesting and challenging topics
highly readable.

Corporate Social Responsibility
This book, written by noted Corporate Social Responsibility (CSR) practitioner
Michael Hopkins, is the first to explicitly link CSR with development. It spells out
what corporations are doing on development, what more they could do and how
CSR can be a useful tool to promote economic development via corporations. This
is important and challenging reading for all of those in government, business and
NGOs who think that there must be a better, more effective and dynamic way to
kick-start development and eradicate poverty.

Corporate Social Responsibility
Here is the story of Corporate Social Responsibility---what it means, where it came
from, where it is going, what it requires of business. Told in an eyewitness, I-wasthere style by a pioneer of the study of CSR in the nation's business schools, it
takes the reader through a half century of corporate scandals and fierce struggles
over corporate ethics---from Ralph Nader's 1960s Campaign GM to today's white
collar crimes at Enron, WorldCom, Tyco, and other Wall Street giants. It lays bare
the values that drive corporate culture, explores the motivational depths of
corporate strategy and policy, demonstrates how biological impulses can lead
business decision makers astray, questions the relevance and ethical commitment
of business school education, reveals the spiritual side of management life, and
holds out hope that the New Millennium will see improvement in the ethical
performance of business. William C. Frederick is one of the founders of the study of
Corporate Social Responsibility in the United States and initiated some of the key
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concepts and analytic categories. His books include Business and Society, Social
Auditing, and Values, Nature, and Culture in the American Corporation. He was
president of The Society for Business Ethics and The Society for Advancement of
Socio-Economics, and chaired the Social Issues in Management division of The
Academy of Management. He conducted studies of management education in
Spain, Italy, Egypt, Yugoslavia, Ecuador, Nigeria, and Australia, and designed and
taught programs for executives in U. S. corporations. He was dean of the business
schools at the University of Kansas City and the University of Pittsburgh. He
received a PhD in economics and anthropology from the University of Texas.
Corporation, Be Good! draws on the author's half-century of thinking about the
social and ethical responsibilities of the modern corporation.

Corporate Social Responsibility: Concepts, Methodologies,
Tools, and Applications
Corporate Social Responsibility: Definition, Core Issues and Recent Developments
offers a well-structured and thorough introduction to corporate social responsibility
(CSR). Author Brent D. Beal introduces the basic concept of CSR, briefly discusses
the challenges of defining it, and summarizes important conceptual models. CSR is
examined in the context of the perfect competition market model, market failure,
and social dilemmas. Three different types of CSR—systemic, strategic, and
philanthropic—are highlighted. Finally, arguments both for and against CSR are
outlined and several conceptual frames are proposed. Readers are encouraged to
think about what businesses should be responsible for in society and how a
society’s economic system should be structured, bounded, and ultimately,
controlled. This text is appropriate for any business course in which the
introduction of CSR would complement other course content.

Corporate Social Responsibility
Managing Corporate Social Responsibility offers a strategic, communicationcentred approach to integrating CSR into organizations. Drawing from a variety of
disciplines and written in a highly accessible style, the book guides readers in a
focused progression providing the key points they need to successfully navigate
the benefits and implications of managing CSR. Chapters are organized around a
process model for CSR that outlines steps for researching, developing,
implementing, and evaluating CSR initiatives Emphasizes stakeholder engagement
as a foundation throughout the CSR Process Model Discusses ways to maximize the
use of social media and traditional media throughout the process Offers
international examples drawn from a variety of industries including: The Forest
Stewardship Council, Starbucks Coffee, and IKEA. Draws upon theories grounded in
various disciplines, including public relations, marketing, media, communication,
and business

Routledge Handbook of Sport and Corporate Social
Responsibility
This book presents the main framework of Corporate Social Responsibility (CSR) in
connection with International Marketing. It includes the CSR background, such as
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its history and examples of how organizations implemented/can implement the
philosophy of CSR into their core business. It is also illustrated how companies and
organizations can control and measure their social actions. Furthermore, the
advantages and disadvantages of the CSR implementation within an organization
were compared. This allows the reader to understand which actions are beneficial
for the organization and those that are not. The potential of CSR is illustrated by
several aspects, followed by a comparison of the results. Greenwashing is of great
interest for the everyday person who buys products with the thought of doing
something good, for example, in connection with the environment, human rights,
etc. One chapter solely concentrates on this subject, demonstrating how people
can avoid paying more for a product with false claims, thus abusing their good will
to care about social aspects. Greenwashing is part of this book, because it can also
be seen as a marketing strategy, misleading conscious consumers, bluntly called
fraud. This book demonstrates how CSR can be seen as a marketing tool on an
international level, through which organizations can increase not only their assets,
but also their reputation making it more attractive for potential new partners and
employees.

Corporate Social Responsibility
This upper-level textbook offers an original and up-to-date introduction to issues in
corporate social responsibility (CSR) from a global perspective. Written by an
international team of experts, it guides students through key themes in CSR
including strategy, communication, regulation and governance. Balancing critiques
of CSR with a discussion of the opportunities it creates, it includes chapters
devoted to critical issues such as human rights, anti-corruption, labour rights and
the environment. Pedagogical features include customised case studies, study
questions, key term highlighting, practitioner pieces and suggestions for further
resources. The book is also complemented by a companion website featuring
adaptable lecture slides, teaching notes for cases and links to related resources.
Tailored for upper-level undergraduate and postgraduate courses on corporate
social responsibility, sustainability and business ethics, it is also relevant to nonbusiness courses in political science, international relations and communications.

Cases on Corporate Social Responsibility and Contemporary
Issues in Organizations
Modern businesses and organizations understand that corporate social
responsibility (CSR) has become an important factor for sustainable success. At the
same time CSR has established itself as a widely accepted element of courses in
managerial training and education. This book, designed to support CSR teaching,
collects 14 essays that clearly illustrate and explain the benefits and challenges of
socially responsible corporate policies. Aligning theory and practice, the book
focuses on four central themes: management, environment and sustainability,
corporate social responsibility, and accounting and financial reporting. Business
students and experienced managers alike will find this book a valuable resource
that helps them to discover the strong forces that link successful management
with corporate social responsibility.
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Corporate Social Responsibility in the Construction Industry
Corporate Social Responsibility, Human Rights and the Law examines the
responsibilities of business enterprises for human rights from a legal perspective. It
analyses the legal status of the ‘corporate responsibility to respect human rights’
as articulated by the United Nations Guiding Principles on Business and Human
Rights (UNGPs). This concept currently reflects an international consensus and is
promoted by the UN. The book contemplates the various founding perspectives of
the UNGPs, and how the integration of notions such as ‘principled pragmatism’ and
‘polycentric governance’ within its framework provides insights into the future
course of law and policy, compliance, and corporate respect for human rights. The
book thus takes a global focus, examining the interaction of Corporate Social
Responsibility (CSR), human rights, and the law in a broader global governance
context. Setting out a possible future scenario for the legalization of the corporate
responsibility to respect human rights that is informed by the UNGPs' founding
perspectives and reflects current realities in the human rights landscape, this book
will be of great interest to scholars of business ethics, international human rights
law, and CSR more broadly.

Corporate Social Responsibility as an International Strategy
This book is not available as a print inspection copy. To download an e-version click
here or for more information contact your local sales representative. *Shortlisted in
the Management and Leadership Textbook Category at CMI Management Book of
the Year Awards 2016* Why has CSR become part of the mainstream business and
academic agenda in the 21st century? How can CSR be fully integrated in business
strategy and day-to-day operations? Do companies become more vulnerable to
criticism from stakeholders if they make public their commitment to CSR? These
are just some of the questions and challenges explored in this exciting new
textbook. Readers will not only gain comprehensive knowledge and understanding
of the history of CSR, the key CSR drivers, the main theoretical CSR perspectives
and the dominant CSR practices found in the business community, they will also,
more crucially, learn how to implement CSR in practice. Written and edited by
leading academics in the field, Corporate Social Responsibility is an engaging and
accessible text designed for any student seeking an introduction to this complex
and ambiguous subject. The book is complemented by free online resources,
including annotated web links, free full-text journal articles and more.
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