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Exploring Color Photography
A must have for all practising and aspiring consultants and strategists, this book covers a wide range of consultancy tools
and techniques that are well displayed, well described and well referenced. The tools and techniques are helpfully divided
in to twenty recognisable skills sectors within management consultancy fields and specialisms. The depiction of the content
with diagrams aids the process of quick reference and ease of understanding. The tools and techniques can be utilised
across the whole range of organisational sectors, both private and public. The purpose is not to short cut formal learning,
but to provide easy access to a ‘toolbox’ of tried and tested management approaches through a collection of models, tools
and occasional brief notes which consultants, managers and scholars can use in a practical way.

Strategic Management and Organisational Dynamics
Exploring Management
Strategic Marketing: planning and control covers contemporary issues by exploring current developments in marketing
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theory and practice including the concept of a market-led orientation and a resource/asset-based approach to internal
analysis and planning. The text provides a synthesis of key strategic marketing concepts in a concise and comprehensive
way, and is tightly written to accommodate the reading time pressures on students. The material is highly exam focused
and has been class tested and refined. Completely revised and updated, the second edition of Strategic Marketing: planning
and control includes chapters on 'competitive intelligence', 'strategy formulation' and 'strategic implementation'. The final
chapter, featuring mini case studies, has been thoroughly revised with new and up to date case material.

The Cores of Strategic Management
An increasing proportion of the world's poor is dependent on NGOs for the support the state cannot or will not provide, but
little has been written to analyze or guide best management practice, which is so critical to their success. Managing for
Change addresses the key operational issues facing NGO managers, drawing lessons from the reality of southern NGOs. It
explores areas such as the formation of strategy, effective NGO leadership, the handling of donor relations, staff motivation
and development, and the management styles most appropriate to crises and change.

Exploring Corporate Strategy
"This book focuses on environment information scanning and organization-wide support for strategic intelligence. It also
provides practical guidance to organizations for developing effective approaches, mechanisms, and systems to scan, refine,
and support strategic information provision"--Provided by publisher.

The Essential Management Toolbox
"This is the defining reference source for all theories, concepts, and methodologies within the KM discipline. It includes
chapters on Implementing KM in Organizations; KM Systems Acceptance; KM Communication; Knowledge Representation;
Knowledge Sharing; KM Success Models; Knowledge Ontology; and Operational KM, and provides libraries with the defining
reference to the field"--Provided by publisher.

Exploring Corporate Strategy
Robert Hirsch’s Exploring Color Photography is the thinking photographer’s guide to color imagemaking. Now in its sixth
edition, this pioneering text clearly and concisely instructs students and intermediate photographers in the fundamental
aesthetic and technical building blocks needed to create thought-provoking digital and analog color photographs. Taking
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both a conceptual and pragmatic approach, the book avoids getting bogged down in complex, ever-changing technological
matters, allowing it to stay fresh and engaging. Known as the Bible of Color Photography, its stimulating assignments
encourage students to be adventurous and to take responsibility for learning and working independently. The emphasis on
design and postmodern theoretical concepts stresses the thought process behind the creation of intriguing images. It’s
extensive and inspiring collection of images and accompanying captions allow makers to provide insight into how
photographic methodology was utilized to visualize and communicate their objectives. The text continues to deliver
inspiring leadership in the field of color photography with the latest accurate information, ideas, commentary, history, a
diverse collection of contemporary images, and expanded cellphone photography coverage. A "Problem Solving and
Writing" chapter offers methods and exercises that help one learn to be a visual problem solver and to discuss and write
succinctly about the concepts at the foundation of one’s work. Exploringcolorphotography.com, the companion website, has
been revamped and updated to feature more student and teacher resources, including a new web-based timeline: As It
Happened: A Chronological History of Color Photography.

Knowledge Management
A blend of oral history and memoir with a good dose of quirky humor, the Tar Heel Traveler is a celebratory look at the
people and places of North Carolina. Mason is the TV reporter—the Tar Heel Traveler—who journeys across North Carolina
profiling colorful characters and out-of-the-way places.

Exploring Business
Value Management is a philosophy, set of principles and a structured management methodology for improving
organisational decision-making and value-for-money. The second edition builds on the success of the first edition by
extending the integrated value philosophy, methodology and tool kit to describe the application of Value Management to
the areas of service delivery, asset management, and, Programmes, in addition to Projects, products and processes. Value
Management is a well-established methodology in the international construction industry, and in the UK has been endorsed
as good practice in a range of government sponsored reports. In this book the authors have addressed the practical
opportunities and difficulties of Value Management by synthesising the background, international developments,
benchmarking and their own extensive consultancy and action research experience in Value Management to provide a
comprehensive package of theory and practice. The second edition retains the structure of the first edition, covering
methods and practices, frameworks of value and the future of value management. It has been thoroughly updated, and a
number of new chapters added to encapsulate further extensions to current theory and practice. In particular, the new
edition responds to: A range of recent UK industry and government publications; and most notably BS EN 16271:2012 Page 3/14

Acces PDF Exploring Corporate Strategy 6th Edition Johnson
Value management: Functional expression of the need and functional performance specification; the imminent update of BS
EN 12973:2000 Value Management; BS EN 1325 Value Management – Vocabulary, Terms and definitions; the changes to
"Value for Europe" governing the training and certification of Value Management in European Union countries; the UK
Government’s Management of Value (MoV) initiative, together with other leading reports, international guidance and
standards on Value Management. Research in Value Management undertaken since publication of the first edition. Changes
in Value Management practice particularly in Programmes and Projects. Developments in the theory of value, principally
value for money measures, whole life value option appraisal, and benefits realisation. Initiatives in asset management
initiatives covering the management of physical infrastructure, for example the recent launch of a suite of three standards
under the generic title of BS ISO 55000: 2014 Asset Management, and its predecessor BSI PAS55 2008 “Asset Management:
Specification For The Optimized Management Of Physical Assets” The second edition contains a dedicated chapter of
exemplar case studies drawn from the authors’ experience, selected to demonstrate the new areas of theory and practice.
An Appendix includes an extensive set of tools and techniques of use in Value Management practice. Construction clients,
including those in both the public and private sectors, and professionals such as construction cost consultants, quantity
surveyors, architects, asset managers, construction engineers, and construction managers will all find Value Management
of Construction Projects to be essential reading. It will also be of interest to researchers and students on construction
related courses in Higher Education – particularly those at final year undergraduate and at Masters level.

Exploring Social Change
Informs today's business managers of important ICT strategy in changing business environments, techniques for effective
ICT development, and ICT challenges for the future.

Exploring Child Welfare
The Handbook of Loss Prevention and Crime Prevention, 5th Edition, is a trusted foundation for security professionals just
entering the field and a reference for seasoned professionals. This book provides a comprehensive overview of current
approaches to security and crime prevention, tools and technologies to put these approaches into action, and information
on a wide range of specific areas within the field of physical security. These include school and campus security, cargo
security, access control, the increasingly violent healthcare security environment, and prevention or mitigation of terrorism
and natural disasters. * Covers every important topic in the field, including the latest on wireless security applications, data
analysis and visualization, situational crime prevention, and global security standards and compliance issues * Required
reading for the certification DHS selected for its infrastructure security professionals * Each chapter is contributed by a top
security professional with subject-matter expertise
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Exploring Management, 5th Edition
An extensive process of market research & product development has formed the basis for this new edition. It covers all of
the underlying concepts, processes of development & analytical methods of corporate strategy within a variety of
organisations.

Exploring Religious Meaning
These articles, which are practical rather than discursive, each deal with an individual tool or technique that is useful for
effective strategic management. They are fully cross referenced to the 4th edition of the textbook Exploring Corporate
Strategy.

Exploring Corporate Strategy
In this fourth edition, the author continues to question the view that organizations operate and succeed in relatively stable
environments. He argues that they must create new perspectives and learn from the chaos within which they operate.

Exploring Corporate Strategy
Dealing with social security legislation, this volume focuses on income related benefits, Jobseekers' Allowance and the
Social Fund, combining the text of the legislation with useful commentary

The Business Plan
Consumer credit is an integral part of many western societies. This book provides a comprehensive view of how creditgranting institutions operate and discusses the relationship between the strategic objectives set by senior management and
the operational strategies employed by credit professionals working at the coal face of credit provision.

Managing Health Care Business Strategy
Praise and Reviews "This really makes marketing happen - congratulations!" - Professor Malcolm McDonald "All marketing
lecturers find your book most useful - it is replacing Kotler on both the strategic and tactical parts of our courses." -Mats
Engström, IHM Business School, Sweden Not just another 'introduction to marketing', Key Marketing Skills is a practical,
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actionable guide that shows how to apply marketing strategies in a real-world context. Taking you step by step through the
entire marketing planning process, Peter Cheverton shows you how to: - conduct a market audit - build your marketing
strategy - prepare a robust marketing plan - develop a unique value proposition - build alignment throughout the supply
chain - mplement your plan through the marketing mix Extensively revised and updated, this new edition has also been
expanded to include a wealth of brand new international case studies and planning models. Together with sections on vital
issues such as brand management, how to brief an agency and how to conduct a self-assessment health check of your
current level of marketing excellence, this book will provide all the necessary tools and guidance to make marketing
happen. Free online resources contain the INSIGHT Directional Policy Matrix (DPM), the INSIGHT Activity Cycle, and the
INSIGHT Marketing Planning template. These can be downloaded at http://tinyurl.com/bpvkgbb

Strategic Marketing: Planning and Control
This package includes a physical copy of Exploring Strategy text only 10th edition as well as access to the eText and
MyStrategyLab. With over one million copies sold worldwide, Exploring Strategy has long been the essential introduction to
strategy for the managers of today and tomorrow. From entrepreneurial start-ups to multinationals, charities to government
agencies, this book raises the big questions about organisations - how they grow, how they innovate and how they change.
With two new members added to the renowned author team, this tenth edition of Exploring Strategy has been
comprehensively updated to help you: - Understand clearly the key concepts and tools of strategic management - Explore
hot topics, including internationalisation, corporate governance, innovation and entrepreneurship - Learn from case studies
on world-famous organisations such as Apple, H&M, Ryanair and Manchester United FC.

Strategic Management
Strategic Management is a core strategy textbook, covering all the major topics particularly from a global perspective. It
delivers comprehensive coverage of the subject in an easy-to-read style with extensive examples and a range of free
support material that will help you learn actively and effectively. This eighth edition of Strategic Management builds on
proven strengths · over 70 short case studies to provide easily accessible illustrations of strategy in practice and additional
cases available online to provide more in-depth examples of recent strategic decisions involving Sony, Apple and industry
sectors · a continuous contrast between prescriptive and emergent views of strategy to highlight the key debates within the
discipline · emphasis on practice throughout with features to help you turn theory into practice · major international
strategy cases from Europe, Africa, China, India, Middle East and the Americas · clear exploration of the key concepts ·
comprehensive, logical structure to guide you through this complex subject · Specialist chapters on public/third sector
strategy, green strategy and sustainability, entrepreneurial strategy and international and global strategy New for the
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eighth edition: - Dynamic capabilities and resource renewal explored in a revised and updated chapter - Emergent strategy
completely revised in two new chapters, one focusing on innovation, and technology and the other exploring knowledge
and learning - New material on innovation and strategy in uncertain environments - Case studies from large and small
organisations from Google, Spotify and Cadbury to Snapchat, Uber and green energy companies with 14 new cases and
many cases updated This new edition also includes a wealth of free, online, open-access learning resources. Use these
materials to enhance and test your knowledge to improve your grades. Online resources include web based cases with
indicative answers, chapter based support material, long cases and multiple-choice questions. Richard Lynch is Emeritus
Professor of Strategic Management at Middlesex University, London. He is an active researcher, lecturer and consultant,
particularly in the area of global strategy and sustainable strategy.

Tar Heel Traveler
Over 600,000 students worldwide have used this best-selling book to understand and explore strategic management
through their academic and professional careers. Exploring Corporate Strategy has established a reputation as a preeminent textbook in its field, based upon the expertise of authorship, range of cases, depth of commentary and wealth of
supporting resources. The 7th edition builds on these strengths with the introduction of a new author, Richard Whittington.
The enhanced coverage of international strategy and the resource-based view, as well as improved visual presentation,
ensure that.

Journal of Public Transportation
Get access to an interactive eBook* when you buy the paperback! (Print paperback version only, ISBN 9781446285879) A
Unique Blend of Digital and Print Learning Resources! 5 Star student reviews: “A must have for teachers-to-be, especially
those who are a bit shaky on their maths knowledge!” “Not many maths books keep me fixated but this is one that is
definitely worth the money.” “It is a book I will be using even when in the classroom.” Mathematics Explained for Primary
Teachers develops your understanding of mathematical concepts and processes, and how children learn them, so you can
confidently teach mathematics to primary children. Tried and tested, the fifth edition of Derek Haylock’s much loved
textbook matches the 2014 curriculum requirements for England. Every chapter integrates children’s learning, classroom
practice, and teacher’s own requirements for subject knowledge, making this the ideal text to guide you through your
studies and beyond. More than just a book! The new edition is supported by FREE access to an interactive eBook and a
companion website allowing you to use a wealth of teaching and learning resources. You can use the eBook to study where
and when you want, and read, annotate and search the book on a tablet, laptop or PC. You can also visit
study.sagepub.com/haylock5e to access: Videos by the author introduce core themes of each section and explain key
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mathematical processes. Links to the National Curriculum specify the statutory requirements for primary schools in England
that relate to the mathematical content of each chapter. Learning and Teaching points highlight important issues you may
face in the classroom and provide practical guidance for teaching. Self-assessment questions help check your
understanding and provide immediate feedback to see how well you have done. Select SAGE journal articles to support
literature reviews and wider reading. Lesson Plan Activities by Ralph Manning support content-focused chapters and contain
creative mathematics tasks across the primary age range. A Student Workbook is also available to accompany this book,
including over 700 practice problems to help you understand, apply and teach primary mathematics. Derek Haylock is an
education consultant and writer with a background in mathematics teaching, teacher education and classroom-based
research in mathematics education. Ralph Manning is an independent consultant in primary education. He has worked as a
primary teacher and as a lecturer in primary teacher education for 18 years, following a career in IT. *interactivity only
available through Vitalsource eBook

Fundamentals of Strategy
For Introduction to Hospitality courses Exploring the Hospitality Industry helps readers advance in their careers by giving
them a broad foundation of hospitality industry knowledge presented in a lively, visually appealing, engaging manner. The
emphasis is on the people, companies, and positions that make up the hospitality industry today, and the focus on
sustainability includes case studies on practitioners and corporations that engage and involve readers as they explore the
trends in this ever-growing field. The book moves beyond just restaurants and hotels to cover all facets and segments of
the industry, including new growth areas such as event management, meeting planning, cruising, theme parks, and gaming
entertainment. Also available with MyHospitalityLab® This title is also available with MyHospitalityLab-an online homework,
tutorial, and assessment program designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their understanding, and pursue a personalized study plan
that helps them better absorb course material and understand difficult concepts. To help students explore the hospitality
industry, MyHospitalityLab includes industry-specific simulations from Hospitality & Tourism Interactive (HTi), and real case
studies written by industry leaders. NOTE: You are purchasing a standalone product; MyHospitalityLab does not come
packaged with this content. If you would like to purchase both the physical text and MyHospitalityLab search for
0134123824 / 9780134123820 Exploring the Hospitality Industry Management and Plus MyHospitalityLab with Pearson
eText -- Access Card Package, 3/e That package consists of: 0133762777 / 9780133762778 Exploring the Hospitality
Industry, 3/e 0134105362 / 9780134105369 MyHospitalityLab -- Access Card -- for Exploring the Hospitality Industry, 3/e
MyHospitalityLab should only be purchased when required by an instructor.

Knowledge Management in the Construction Industry
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Developed for students on short courses in strategy for example, doing an initial course at undergraduate, postgraduate or
post-experience level, or studying strategy as part of a wider degree in the arts, sciences or engineering, this book focuses
on the analysis and formulation of strategy.

Strategic Marketing in the Global Forest Industries
This textbook provides a comprehensive view of the field of child welfare, including the services offered and their rationale
for the best interests of the child. It takes a practice perspective important for future professionals. Upon completing this
book, readers will be able to consider the full range of services available for children and families, see how services can be
viewed from the perspective of supplementing family life, supporting family life, or substituting for family life understand
how students might be impacted by the various services, and imagine how they might use their own personal talents as
future child welfare workers.

Exploring the Hospitality Industry
NEW! Combined Text & Cases Version Considered by many to be the best textbook on Strategy, Contemporary Strategy
Analysis 7th edition builds on the strengths of previous editions by introducing students to the core concepts and principles
of strategy. In this most accessible strategy text, Robert M. Grant combines clarity of exposition with concentration on the
fundamentals of value creation and an emphasis on practicality. In this seventh edition, a greater focus on strategy
implementation reflects the needs of firms to reconcile scale economies with entrepreneurial flexibility, innovation with cost
efficiency, and globalization with local responsiveness. Rob Grant eloquently combines theory with current real world
examples and practice using a clearly written, logical and comprehensive style. Contemporary Strategy Analysis 7th edition
is suitable for both MBA and advanced undergraduate students. Full teachings notes to the cases will be available upon
publication at the companion website www.contemporarystrategyanalysis.com Contemporary Strategy Analysis 7th Edition
is also available in a text only version – ISBN: 9780470747100

Information and Communication Technologies Management in Turbulent Business
Environments
Value Management of Construction Projects
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'This is a splendidly fresh and clear account of the main political events in England between the Norman Conquest and King
John's Magna Carta.' Michael Clanchy FBA, Emeritus Professor of Medieval History at the Institute of Historical Research,
University of London 'Lucid and perceptive, striking an effective balance between primary andsecondary authorities,
Huscroft's book is both a significant statementin its own right and an ideal introduction to other work in the field.' Professor
David Carpenter, Kings College London 'Ruling England' is about the exercise of political power in England at a time of
formative change in the country's history. Framed at one end by the Norman Conquest and at another by Magna Carta, it
describes what happened, why and with what consequences in politics, government, law and the church. It analyses
developments from a royal perspective and focuses on the policies and priorities of the English kings, the limitations of the
political system within which they operated, and the efforts they made to expand their power. It explains how the ruler of
the most sophisticated kingdom in twelfth century Europe was eventually compelled to submit to the humiliation

Managing for Change
Management: An Introduction provides a comprehensive account of the themes and functions of management. Aimed at
the first-time student of the subject, this is an accessible and academically rigorous text which brings the topic to life with a
wide range of appealing and readily identifiable examples.

Managing Strategic Intelligence: Techniques and Technologies
This is the definitive textbook on strategic planning and management in health care organizations for those pursuing a
career in health care in undergraduate, business, and medical schools, and ancillary health professions such as nursing or
physician assistant, as well as for established health care professionals, including doctors, who are completing programs
and degrees in business administration to prepare themselves for greater involvement in the management of health care
delivery. Important Notice: The digital edition of this book is missing some of the images or content found in the physical
edition.

Exploring Corporate Strategy: Text and Cases with Business Dictionary
Management
Most strategic management textbooks seem to stem from the old belief that âe~more is always betterâe(tm). But in this
age of data deluge, many are calling for a return to the basics. If students can master the core concepts and learn how to
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apply these basics, they are bound to be better equipped to approach and resolve even the most complex problems. This
book, unlike most textbooks, focuses on the core concepts of strategic management, aiming to help students understand
the basic ideas of the field more clearly, rather than overloading them with new, peripherally-related information. With
cases designed to help students apply their deeper understanding of the core concepts, this book will equip any student
with the solid grounding in strategic management fundamentals needed to succeed in the academic and professional
arena.

The New Public Management of Scotland
Exploring Management supports teaching and learning of core management concepts by presenting material in a
straightforward, conversational style with a strong emphasis on application. With a focus on currency, high-interest
examples and pedagogy that encourages critical thinking and personal reflection, Exploring Management is the perfect
balance between what students need and what instructors want.

Key Marketing Skills
Carriage of Goods By SeaFifth EditionJohn F Wilson Review of a previous edition deserves a place on the shelf of every law
teacher in the subject, and at least on the reading list of all its students. - The Cambridge Law Journal The fifth edition of
Carriage of Goods by Sea has been brought up to date with the latest judicial decisions, statutory developments and
changes in shipping practice. It provides an authoritative, comprehensive and critical survey of the law relating to the
carriage of goods by sea. While dealing primarily with charterparties and bills of lading, attention is also given to new forms
of documentation and problems involving through and combined transport. A separate chapter is also devoted to dispute
settlement. Throughout, legal principles are examined against the background of current documentation and factors
involved in the prosecution of a cargo claim, thus lending the legal analysis a useful practical orientation. to sue, and
bailment on terms*significant decisions, in particular on the interpretation of the provisions of the Hague and Hague/Visby
Rules in the areas of limitation liability, time limits, straight bills and the Himalaya Clauses*a comprehensive update of
references to shipping documents and related literature*consideration of e-commerce issues, particularly in relation to
transport documentation. area of international trade law, and is suitable for recommendation to students on courses on
international trade law, carriage of goods by sea and maritime law. It is also a useful reference for newly qualified and
trainee professionals working in legal firms, P & I clubs, shipbroking firms, cargo insurance firms and at Lloyd's. John Wilson
is an active member of the Institute of Maritime Law at the University of Southampton and is Emeritus Professor of Law at
the university. He has lectured widely on maritime law in the UK, the USA, Australia, New Zealand and Singapore.
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LA Record
Annotation Presents a portfolio of concepts, methods, models, and tools supported by real life case studies from various
corners of the globe providing insights into the management of knowledge in the construction industry.

Mathematics Explained for Primary Teachers
Exploring Management supports teaching and learning of core management concepts by presenting material in a straightforward, conversational style with a strong emphasis on application. With a focus on currency, high-interest examples and
pedagogy that encourages critical thinking and personal reflection, this text is the perfect balance between what students
need and what instructors want.

Exploring Techniques of Analysis and Evaluation in Strategic Management
This book provides readers with the tools and resources for exploring the many dimensions of religion as a central reality of
human life. It provides a functional definition of religion that suggests that religion is important to everyone because each
person's life is shaped by, and all persons are concerned about, occasions in their lives that threaten or promote fulfillment
of the individual's basic values and commitments. Chapter coverage includes the six major world religions as they relate to:
traditions, artistic expression, ways of conceiving the divine, the problem of evil, understanding the self, sin and guilt, death
and the self, salvation and redemption, interpersonal relations, corporate expressions of ethical concerns, social stability
and social change, human response to the natural process, and order and origins. For anyone interested in the formal study
of religion.

The Management of Consumer Credit
Exploring Strategy Text Only 10e
This book provides the essentials to write a successful business plan. The represented methods and best practices have
been approved over many years in practice with many management consulting engagements. The book is beautifully
structured, it has a pragmatic emphasis and an autodidactic approach. The reader gets acquainted with the skills and
competencies as well as tools, required for the planning and development of the business plan project.
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Handbook of Loss Prevention and Crime Prevention
Exploring Social Change provides a compelling analysis of theories that explain social change, innovation, social
movements, and revolution, and concludes with reflections about how individuals do and should live in an uncertain and
rapidly changing world. Written in a personal and clear manner, the authors provide definitions of key terms and analysis of
theories and ideas from the study of social change. The seventh edition includes updated examples reflecting the social
changes that have occurred in the world around us, including new discussions on the environmental and social landscapes,
as well as updated methods and discussions that reflect that changing field of social change study.

Contemporary Strategy Analysis and Cases
'This is a splendidly fresh and clear account of the main political events in England between the Norman Conquest and King
John's Magna Carta.' Michael Clanchy FBA, Emeritus Professor of Medieval History at the Institute of Historical Research,
University of London 'Lucid and perceptive, striking an effective balance between primary andsecondary authorities,
Huscroft's book is both a significant statementin its own right and an ideal introduction to other work in the field.' Professor
David Carpenter, Kings College London 'Ruling England' is about the exercise of political power in England at a time of
formative change in the country's history. Framed at one end by the Norman Conquest and at another by Magna Carta, it
describes what happened, why and with what consequences in politics, government, law and the church. It analyses
developments from a royal perspective and focuses on the policies and priorities of the English kings, the limitations of the
political system within which they operated, and the efforts they made to expand their power. It explains how the ruler of
the most sophisticated kingdom in twelfth century Europe was eventually compelled to submit to the humiliation
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