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How to License Your Million Dollar Idea
Attention: Inventors and startups! Is the patent
system confusing to you? Navigating the Patent
System will give you more clarity regarding your
potential next steps and increase your confidence as
you make your patenting decisions. 7 Core Patent
Concepts, Drafting the Patent Application and FAQs
during patent process are explained.

How to Sell Your Idea
Turn your great idea into millions—without lifting a
finger! Yes, a good idea is enough to build a fortune!
Too many people think production, marketing, and
distribution are essential to the entrepreneurial
process. As One Simple Idea shows, you can hand
these tasks off to others—and make big money in
doing so. Stephen Key, a highly successful
entrepreneur whose creations have generated billions
of revenue, offers the simple, effortless secret to
success: license your simple idea and let others do
the work. Breaking down the process of generating
and licensing a product idea to a large company, he
explains why you don’t need to reinvent the wheel:
Simple improvements to existing products can be
very successful endeavors—and the most lucrative.
The old method of bringing products to market
through prototyping and patents doesn’t work
anymore. It’s cheaper and more profitable to do it
Key’s way. One Simple Idea gives you everything you
need to tap into the marketing and sales power of
partners and licensors for maximum profit.
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The Psychology of Selling
This handbook lets readers in on the rules of winning
the game. Written by two veteran screenwriters, this
is a complete guide to getting a screenplay seen,
read, and sold.

The Elements of Selling
The first novel-writing guide from the best-selling
Save the Cat! story-structure series, which reveals the
15 essential plot points needed to make any novel a
success. Novelist Jessica Brody presents a
comprehensive story-structure guide for novelists that
applies the famed Save the Cat! screenwriting
methodology to the world of novel writing. Revealing
the 15 "beats" (plot points) that comprise a successful
story--from the opening image to the finale--this book
lays out the Ten Story Genres (Monster in the House;
Whydunit; Dude with a Problem) alongside quirky,
original insights (Save the Cat; Shard of Glass) to help
novelists craft a plot that will captivate--and a novel
that will sell.

No Contacts? No Problem! How to Pitch
and Sell a Freelance Feature
How to find develop, pitch, and sell your ideas for
films to the movie studios, from the man Sherry
Lansing calls “the best idea man in Hollywood”. How
to Sell Your Idea to Hollywood gets to the very heart
of the script: the idea. A mere idea can land you
fame, fortune and status. At the very least, it can be
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your way into the movie business. This book can show
you just how powerful an idea can be in Hollywood.
Ideas are not a dime a dozengreat ideas are one in a
million. Even if you cannot write a script, you can
definitely come up with an idea. Once you have an
idea, you can use that idea as leverage to get yourself
into the movie game. If your main goal is to be a
screenwriter, you still need to start with a good idea,
which can help you make a deal to write your script
for a studio (or you might choose to just sell your idea
or your story). Successful producer Robert Kosberg
has never met anyone who didn’t have an idea. And
this book will help you to learn how to find ideas,
create ideas and pitch them to the right people. You’ll
also learn what a high concept idea is and most
importantly, how to get your ideas to the right people.
Rememberyou control the rights to your own ideas
and that’s why ideas are so powerful. How to Sell Your
Idea to Hollywood encourages people at all levels who
are attempting to get their break in the business. It
has everything you need to know to sell your ideas to
the movies. If you never thought you had something
to offer the movie businessyou do!

HOW TO SELL YOUR IDEA TO
HOLLYWOOD
Whether you work in Hollywood or not, the fact is that
selling ideas is really difficult to do. The reason the
pitching secrets of the most successful writers and
directors are relevant is because these people have
evolved an advanced method for selling ideas.
Whether you’re a screenwriter, a journalist with an
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idea for a story, an entrepreneur with a business plan,
an inventor with a blueprint, or a manager with an
innovative solution, if you want other people to invest
their time, energy, and money in your idea, you face
an uphill battle…. When I was at MGM, the hardest
part of my job was not cutthroat studio politics or
grueling production schedules. The toughest part of
my job was whenever I had to say “No” to an idea
that was almost there. I had to say no a lot. Every
buyer does. The buyer’s work is to say yes to projects
that are ready, not almost ready. And no matter how
good the script is, if the seller can’t pitch it in a
compelling way, how can the buyer see the potential?
How can he get his colleagues on board? How can he
recommend the seller to his superiors? The fact is
that poor pitches doom good projects. It happens all
the time. The ideas, products and services that are
pitched more effectively… win. That’s just how the
game is played. No sense getting upset over it.
Instead, let’s accept the challenge and learn the
strategies and tactics that will allow us (and our
ideas) to succeed. -From GOOD IN A ROOM Business
consultant and former MGM Director of Creative
Affairs Stephanie Palmer reveals the techniques used
by Hollywood’s top writers, producers, and directors
to get financing for their projects - and explains how
you can apply these techniques to be more successful
in your own high-stakes meetings. Because, as Palmer
has found, the strategies used to sell yourself and
your ideas in Hollywood not only work in other
businesses, they often work better. Whether you are a
manager or executive with an innovative proposal, a
professional with a hot concept, a salesperson selling
to a potential client or investor, or an entrepreneur
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with a business plan, GOOD IN A ROOM shows you
how to: Master the five stages of the face-to-face
meeting Avoid the secret dealbreakers of the first
ninety seconds Be confident in high-pressure
situations Present yourself better and more effectively
than you ever have before Whether you want to ask
for a raise, grow your client list, launch a new
business or find financing for a creative project, you
must not only present your ideas in a compelling way
- you must also sell yourself, as well. GOOD IN A
ROOM shows you how to construct a winning
presentation and deliver the kind of performance that
will get your project greenlighted, whatever industry
you are in.

How to Sell Your Ideas
"An excellent 'ready reference' both for copywriters
and for those entering the field." -- Robert
Goldsborough, Special Projects Director Advertising
Age "Holy smoke! This is amazing! A thesaurus for
advertising copywriters. Where has it been all my
life?" -- Denny Hatch, Editor Target Marketing Six
seconds. That's all you have to grab your prospect's
attention and make a sale. Use the right phrase or
slogan, however, and you've made your sale. Use the
wrong one, and you've lost your opportunity . . .
maybe forever. Choosing the right phrase or slogan is
vital to your success. And so is Phrases That Sell. It's
the ultimate resource for anyone needing hands-on,
instant access to the key phrases, slogans, and
attention grabbers that will gain more attention and
sell more product. Organized by category . . . indexed
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and cross-referenced for ease of use . . . loaded with
expert advice on how to write copy that sells, Phrases
That Sell covers everything, including those hard-todescribe product and service qualities and those
product/service attributes that are subtle or abstract.
It has 143 selling phrases to describe service, 153 for
fun, 341 covering style and design, 180 phrases
related to price, and much more! In this book you'll
find: 5,000+ sales phrases for consumer and businessto-business products and services a copywriter's
primer called "10 Basic Rules of Copywriting," with
insider's tips on usage a special section on the seven
steps to writing winning slogans Expert advice on how
to target your message to specific audiences Whether
you sell products, ideas, or services . . . whether you
are a novice or an old pro . . . this creative toolbox will
give you fresh ideas, new perspectives, and renewed
confidence. With Phrases That Sell at your side you'll
be able to enthusiastically tackle the most challenging
copywriting tasks and eliminate that dreaded "writer's
block."

Two Sides 2 College:
According to John Warrillow, the number one mistake
entrepreneurs make is to build a business that relies
too heavily on them. Thus, when the time comes to
sell, buyers aren't confident that the company-even if
it's profitable-can stand on its own. To illustrate this,
Warrillow introduces us to a fictional small business
owner named Alex who is struggling to sell his
advertising agency. Alex turns to Ted, an
entrepreneur and old family friend, who encourages
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Alex to pursue three criteria to make his business
sellable: * Teachable: focus on products and services
that you can teach employees to deliver. * Valuable:
avoid price wars by specialising in doing one thing
better than anyone else. * Repeatable: generate
recurring revenue by engineering products that
customers have to repurchase often.

Inventing and Patenting Sourcebook
To be effective, managers have to be skilled at
acquiring power and using that power to persuade
others to get things done. This guide offers mustknow methods for commanding attention, changing
minds, and influencing decision makers up and down
the organizational ladder. The Harvard Business
Essentials series provides comprehensive advice,
personal coaching, background information, and
guidance on the most relevant topics in business.
Whether you are a new manager seeking to expand
your skills or a seasoned professional looking to
broaden your knowledge base, these solutionoriented books put reliable answers at your fingertips.

Sell Your Ideas with Or Without a Patent
Reap the profits of your own imagination… How to
License Your Million Dollar Idea Everything You Need
to Know to Make Money from Your New Product Idea
You’ve seen them on TV, in business magazines, and
as the subjects of case studies in major business
schools: ordinary people who have parlayed their
simple, clever ideas for new products or services into
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millions of dollars. What’s the difference between
these success stories and the people who say, "Hey, I
had that idea years ago"? The former had the
motivation and information necessary to license their
idea and turn it into profit. In How to License Your
Million Dollar Idea, Harvey Reese, a successful new
product developer reveals his system for creating
commercially profitable ideas and his secrets for
turning them into lucrative licensing agreements. Not
only will you find nuts-and-bolts information on the
licensing process, you’ll also learn how to formulate
an idea and—more importantly—motivate yourself to
get out there and make it work for you. How to
License Your Million Dollar Idea: Shows you how to
turn a product or service idea into profit without
risking your own financial resources Takes you
through the entire licensing process step-by-step,
from formulating the idea, researching the
competition, and obtaining patents, to finding
prospects, negotiating the deal, and beyond Offers
examples of successful licensing ventures including
Teenage Mutant Ninja Turtles®, Pound Puppies®, and
Monopoly® Includes sample patent forms, licensing
agreements, disclosure statements, and more

Phrases That Sell
The prolific inventor and star of Shark Tank shares
personal secrets and anecdotes while outlining a stepby-step process for rendering innovative ideas
profitable. 50,000 first printing.

Cracking the Creativity Code
Page 9/26

Access Free Sell Your Ideas With Or Without A
Patent
Don't let your creative ideas get picked apart and put
down! If you're like most creative people, chances are
high that you've had your share of ideas rejected by
clients or decision makers. While we sometimes make
the mistake of believing ideas should sell themselves,
the fact is that the better and bolder the idea, the
more it needs selling. This book contains powerful
techniques to help you sell your ideas to those with
approval power. You'll find tips from designers,
writers, marketers and other creative professionals,
along with meaty advice from selling and branding
gurus. In no time, you'll be able to convince those
who hold the purse strings that your ideas are worth
pursuing and investing in. "Designers have a little
known secret: Designing something is the easy part,
getting others, specifically clients, to embrace that
design is the real hard part. Harrison has put together
dozens of tips that, if applied correctly, independently
or in unison, will help you get those great design
ideas approved." —Armin Vit and Bryony GomezPalacio, authors of Graphic Design, Referenced

Good in a Room
Think you need a patent? Think again. Many of the
products Stephen Key has licensed required no
intellectual property protection whatsoever, yet have
made millions in royalties. But Key also knows what it
takes to protect a big idea. Years ago, after reading
about how medication bottles rarely contain enough
space for the information that needs to be printed on
them, he was inspired to develop an innovative label
technology. The Spinformation rotating label has been
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licensed on products the world over, is protected by
20 U.S. and international patents, and has received
more than 13 industry awards. To put it simply: Key
knows how to use intellectual property to profit. This
book will teach you how to:• Get a licensing contract
with or without intellectual property• Write a
provisional patent application that stops others from
stealing your idea• Find and hire a killer patent
attorney (they are not all created equal!)• Save
thousands of dollars on legal expenses• File patents
that have true value• Negotiate a win-win
agreementIt also details Stephen's experience
defending his patents in Federal Court—a David
versus Goliath saga he has never before written about
at length—as well as provides tips about how to avoid
a licensing contract from going bad.

Selling Your Ideas to Your Organization
Book Summary This book is designed to help college
students understand that there are two sides to
college. In college you are supposed to, get good
grades, graduate, and go work for the best company,
organization, or business that will pay you the most
money and give you the best benefits. That is only
one side of college. The other side of college is
increasing your knowledge about the world, exploring
your talents and perfecting your craft. This can easily
be done by having the right mindset from the
beginning of your freshman year.

How to License Your Million Dollar Idea
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Packed with practical and creative advice, this edition
explains everything one needs to know to make his or
her indelible mark as a TV freelance format creator.
Contrary to what many people think, this exciting and
potentially profitable industry is accessible to
everyone.

How to Sell Yourself
Through an engaging and humorous narrative, Peter
Coughter presents the tools he designed to help
advertising and marketing professionals develop
persuasive presentations that deliver business.
Readers will learn how to develop skills to create the
perfect presentation.

One Simple Idea for Startups and
Entrepreneurs: Live Your Dreams and
Create Your Own Profitable Company
Describes communication techniques for gaining
people's attention, dealing with resistance, and
persuading people to judge ideas on their merits

IdeaSelling
How to find develop, pitch, and sell your ideas for
films to the movie studios, from the man Sherry
Lansing calls “the best idea man in Hollywood”. How
to Sell Your Idea to Hollywood gets to the very heart
of the script: the idea. A mere idea can land you
fame, fortune and status. At the very least, it can be
your way into the movie business. This book can show
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you just how powerful an idea can be in Hollywood.
Ideas are not a dime a dozengreat ideas are one in a
million. Even if you cannot write a script, you can
definitely come up with an idea. Once you have an
idea, you can use that idea as leverage to get yourself
into the movie game. If your main goal is to be a
screenwriter, you still need to start with a good idea,
which can help you make a deal to write your script
for a studio (or you might choose to just sell your idea
or your story). Successful producer Robert Kosberg
has never met anyone who didn’t have an idea. And
this book will help you to learn how to find ideas,
create ideas and pitch them to the right people. You’ll
also learn what a high concept idea is and most
importantly, how to get your ideas to the right people.
Rememberyou control the rights to your own ideas
and that’s why ideas are so powerful. How to Sell Your
Idea to Hollywood encourages people at all levels who
are attempting to get their break in the business. It
has everything you need to know to sell your ideas to
the movies. If you never thought you had something
to offer the movie businessyou do!

Save the Cat! Writes a Novel
Start Within
What’s YOUR story? In the hypercompetitive world of
Silicon Valley, this question has replaced “What’s your
pitch?” It’s another way of asking, “Who are you?”
The art of the pitch is nothing short of a survival skill.
If an entrepreneur can’t convince an investor in 10
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minutes that a business idea has potential, that is
often the end of it. If a project manager in a large
enterprise can’t win support from other stakeholders,
his or her project is at risk. You always need to be
selling yourself, pitching your partners or your clients
to work with you, or pitching what makes your new
business an exciting and worthwhile investment. You
may not realize it right now, but you do have a one-ofa-kind story to tell, one that makes you stand out
from everyone else—a unique tale that makes you,
your product, or your business unforgettable. In One
Perfect Pitch, Marie Perruchet will help you discover it,
hone it, and present it, so that you get buy-in from
colleagues and potential investors. Learn: • How to
mine the worst experiences of your life for your pitch
• How to tell me, show me, and sign me up in one
minute • How to make a good impression through any
medium • The dos and don’ts of pitching
etiquette—and how to correct common mistakes •
The unspoken rules in Silicon Valley A former mentor
at 500 Startups, where she was a pitching coach to
world-changing companies at one of the largest
incubators in the U.S., Perruchet shares her proven
methodology, insider advice, and hands-on exercises.
She provides a step-by-step framework that ensures
you are pitch perfect whenever you need to sell an
idea, a product, a business—or yourself. Marie
Perruchet is the founder of One Perfect Pitch, a San
Francisco-based consulting firm. Drawing on her
experience as a BBC journalist and news
correspondent, she works with business executives to
shape their stories and deliver effective pitches. As a
former mentor at 500 Startups, the largest
accelerator program in the U.S., she helped prepare
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startup founders and entrepreneurs for Demo Day,
when they pitch venture capital funds and angel
investors. Her clients include multinationals, tech
incubators and accelerators, startup founders and
entrepreneurs, and portfolio companies. Perruchet
also coaches C-level executives from around the
world and has been featured in the Wall Street
Journal, Marie Claire, and Le Monde.

"That S*it Will Never Sell!"
If you know how to sell, you know how to succeed.
Selling is the most important, and perhaps the most
misunderstood workplace skill. Once you understand
how to sell you will become more persuasive,
naturally and confidently. This book has four sections,
enabling the reader to focus on their most pressing
need: * Selling basics - a simple, explicit guide to the
sales process; * Selling yourself - and how to get
noticed, connected and respected; * Selling to
colleagues - presenting, persuading and getting
promoted; * Selling to customers - winning orders and
succeeding in shops & at shows. This book will help
the reader: * Learn the basics about how to sell and
why people buy; * Recognise the importance of goal
setting and measuring personal performance; *
Understand how to find, then influence people able to
contribute to their success; * Become more confident
in taking the lead and steering things they way they
want them to go, at work, home and in social
situations.

How To Sell Your Way Through Life
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One Simple Idea: Turn Your Dreams into
a Licensing Goldmine While Letting
Others Do the Work
Shows that knowing the principles of selling is a
prerequisite for success of any kind, and explains how
to put those principles to use. This title includes tools
and techniques for mastering persuasion and closing
the sale.

How to Sell Your Screenplay
Explains that the selling of ideas is a matter of
encouraging others to share one's beliefs in a guide
for salespeople that invites readers to self-assess
their persuasion personality and build on natural
strengths.

Write and Sell Your Novel
From award-winning entrepreneur, inventor, and
business owner Stephen Key comes the highly
anticipated follow-up to his bestseller One Simple Idea
Stephen Key is back, and he’s delivering a proven,
straightforward process for starting, growing, and
running a business—without the need for an MBA or
millions of dollars in funding. Key draws on his own
experience as a billion-dollar inventor to offer how-tos
and other takeaways you can use to get off the
ground and into the black. Case-studies of his most
successful students and other innovators further
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underscore “key” principles from the book, while
strategies for testing, protecting, and marketing a
product make it easier than ever for you to follow
achieve your business and life dreams. Stephen Key
has successfully licensed more than 20 simple ideas
that have generated billions of dollars of revenue. The
course he teaches has attracted more than ten
thousand students around the world.

Power, Influence, and Persuasion
Built to Sell
The simple premise of this book is that every time you
open your mouth, in order for communication to
happen, you have to sell yourself. If you don't sell
yourself, communication is nearly impossible. If you
do, your message will get across.

HOW TO SELL YOUR IDEA TO
HOLLYWOOD
The author of the "Adweek" bestseller "Truth, Lies &
Advertising" now shows readers how the principles of
advertising research and planning can be applied to
the business of presenting and selling ideas.

Navigating the Patent System
There are plenty of books on the market which tell
you how to write stylish prose, attention-grabbing
headlines or market yourself better as a freelance
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writer. But how do you get that first piece published in
a national publication? This book shows you the
techniques that real freelancers use to sell their ideas
and get into print. Professional freelancer Catherine
Quinn, who built a successful freelance career from
scratch, guides you through a step-by-step process to
get your first article in print, from how to format your
pitch, to identifying the undersold freelance hotspots.
Her tried and tested step-by-step approach: • Shows
you how to scope the market and pick the most likely
potential customers • Gives the inside track on how to
convince editors who've never heard of you to
commission your work • Tells you what to expect at
every step along the pitching process • Includes a
four week plan with a day-by-day process to kick start
your freelance career

One Perfect Pitch: How to Sell Your Idea,
Your Product, Your Business--or Yourself
Brian Tracy, one of the top professional speakers and
sales trainers in the world today, found that his most
important breakthrough in selling was the discovery
that it is the "Psychology of Selling" that is more
important than the techniques and methods of selling.
Tracy's classic audio program, The Psychology of
Selling, is the best-selling sales training program in
history and is now available in expanded and updated
book format for the first time. Salespeople will learn:
"the inner game of selling" how to eliminate the fear
of rejection how to build unshakeable self-confidence
Salespeople, says Tracy, must learn to control their
thoughts, feelings, and actions to make themselves
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more effective.

Perfect Pitch
Invent It, Sell It, Bank It!
Creativity is an acquired skill, one that improves with
practice. Cracking the Creativity Code shows you
how! This book provides a proven method for
generating world-changing ideas. It empowers
individuals who have given up on their innate
creativity, who believe that they have lost their
creative powers through years of disuse. In a light,
entertaining style, the authors describe their unique,
structured approach to creativity. To bring the reader
closer to this lost art, the authors present a ‘Zoom in,
Zoom out, Zoom in’ technique to make ‘creation’
more accessible to everyone. Reinvigorate your
personal creativity machines—once turned on, it will
generate an unending stream of novel ideas that can
change the world.

Sell Or Be Sold
Learn how to make money by licensing or selling your
ideas to companies. This guidebook takes you
through a 7-Step process to license or sell your ideas.
Based on 24 years of experience, the easy to read
guidebook takes you through the important step-bystep procedures to sell your ideas for a payout or
license for royalties. You’ll discover: * The Process The 7 step process to selling or licensing for royalties
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and advances. * Where To Look - How to find
companies, and how to approach them so you don't
get rejected. * Making Contact - How to contact
companies, getting the right person on the phone,
what to say, and not to say (includes a phone script).
* Company Interest - What to do when a company is
interested. * Negotiating a Deal - The process to
negotiate a deal and create a win-win outcome. *
Royalties - Learn how much royalties you can earn,
possible advances, and getting companies to pay for
patents. * Agents and Consultants (Product Scouts) How to work with Agents, what they expect, and
where to find them. * And much more. The material is
clear and concise. There's no fluff, just straight to the
point facts. Matthew Yubas

The Art of Woo
"The Elements of Selling is an untraditional approach
to selling meant for those who are not in sales, but
have to make decisions a about selling for themselves
or others. The book treats all forms of communication
- visual, audible, or written - as forms of selling. It is a
simple and thorough reference for teaching
businesses and organizations, as well as individuals,
how to have their ideas, information, skills, services,
or products accepted"--Page 4 of cover.

How to License or Sell Your Ideas; 7
Steps to Making Money by Licensing or
Selling Your Ideas to Companies
All you need to know to write and sell your own novel
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can be found in this updated third edition, from how
to start writing, honing your work with other writers
through to the process of publication. It includes lists
of names and addresses for publishers, author
contacts and resources.

Sales for Non-Salespeople
TIMELESS WISDOM from the ORIGINAL PHILOSOPHER
of PERSONAL SUCCESS "No matter who you are or
what you do, you are a salesperson. Every time you
speak to someone, share an opinion or explain an
idea, you are selling your most powerful asset . . .
you! In How to Sell Your Way Through Life, Napoleon
Hill shares valuable lessons and proven techniques to
help you become a true master of sales." —Sharon
Lechter, Coauthor of Think and Grow Rich: Three Feet
from Gold; Member of the President's Advisory
Council on Financial Literacy "These proven, timetested principles may forever change your life."
—Greg S. Reid, Coauthor of Think and Grow Rich:
Three Feet from Gold; Author of The Millionaire
Mentor "Napoleon Hill's Think and Grow Rich and
Laws of Success are timeless classics that have
improved the lives of millions of people, including my
own. Now, we all get the chance to savor more of his
profound wisdom in How to Sell Your Way Through
Life. It is a collection of simple truths that will forever
change the way you see yourself." —Bill Bartmann,
Billionaire Business Coach and Bestselling Author of
Bailout Riches (www.billbartman.com) Napoleon Hill,
author of the mega-bestseller Think and Grow Rich,
pioneered the idea that successful individuals share
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certain qualities, and that examining and emulating
these qualities can guide you to extraordinary
achievements. Written in the depths of the Great
Depression, How to Sell Your Way Through Life
explores a crucial component of Achievement: your
ability to make the sale. Ringing eerily true in today's
uncertain times, Hill's work takes a practical look at
how, regardless of our occupation, we must all be
salespeople at key points in our lives. Hill breaks
down concrete instances of how the Master Salesman
seizes advantages and opportunities, giving you tools
you can use to effectively sell yourself and your ideas.
Featuring a new Foreword from leadership legend Ken
Blanchard, this book is a classic that gives you one
beautifully simple principle and the proven tools to
make it work for you.

The Art of the Pitch
Discusses how to turn ordinary ideas into money
making ideas, with information on new patent laws,
formulating ideas, and finding prospects.

Sell Your TV Show Ideas - An Outsider's
Guide to Getting Inside the TV Format
Industry
If you've got an idea you want to sell, you need to do
two things: scan your environment and use effective
tactics. This guidebook explains how to scan your
environment and provides a collection of tactics you
can use to sell your idea. Using this systematic
approach will make you more likely to accomplish
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your objective - solving a problem or making an
improvement for the benefit of individuals, groups,
and the organization as a whole.

Inventing
You have decided the job of your dreams is to be able
to share your creativity with the world while creating
a nice income. You long to see your product idea
come to fruition so you never have to work for anyone
else again. Stephen Key has been living this dream
for over 30 years and has provided the roadmap for
others in his best-selling book about licensing
inventions, One Simple Idea. One Simple Idea has
helped thousands license their product ideas. Stephen
has reinvented the inventing process. Forget the
patents, forget the prototypes, forget starting a
business. Sell the benefit first instead! Today it's all
about selling first and selling fast. His roadmap for
licensing success is now being taught in major
universities. Become a Professional Inventor is the
follow-up to One Simple Idea because people are now
asking I love being creative and I want to do this for
the rest of my life, how can I become a full-time
professional inventor? How can I go from amateur to
professional full-time inventor? What industries create
the largest revenue? What is the best way to work
with these companies so I build a successful longterm relationship? How can I license even more
products ideas? Why aren't companies getting back to
me? How do I get the highest royalty rate? Why are
my product ideas getting rejected? What type of
protection do I actually need? What is the best way to
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submit my product ideas? How can I tell if a company
is truly inventor friendly? How do I use non-disclosure
agreements? How do I license ideas without any
intellectual property? How do I negotiate a licensing
agreement to make sure I get paid regardless of
intellectual property? For the first time ever, Stephen
has uncovered the consumer product licensing
industry from the inside. He has interviewed 28
leading experts across 17 different industries, as well
as professional inventors, to share their knowledge
with you -- so you too can now become a full-time
professional inventor. Here are a few industries
included in this book: Kitchen Hardware Automotive
As Seen On TV Pet Dental Hospitality Toy and Game
Cannabis Novelty Gift Health and Beauty and more!
Stephen peels back the curtain to give you an
insider's guide to how companies evaluate your
product submissions so you can become a
professional inventor. Also included: Sample Sell
Sheets Sample Non-Disclosure Agreements Sample
Term Sheets Sample Licensing Agreement Sample
Calling Scripts Sample LinkedIn Contact Scripts

Become a Professional Inventor
Selling your great idea is a business just like any
other. There are good, solid reasons why ideas sell
and good, solid reasons why they don't. If you know
what they are your chances of selling your idea have
increased dramatically. What you need then is a
reliable guide written by someone who has done it
and can tell you how they did it. How to Sell Your Idea
is just that. It tells you exactly what you must do, step
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by step, to develop, protect, and sell your idea. It's
written by someone who knows. The author spent 40
years developing and selling new products for well
known multinational companies and introduced many
household names such as Clorox 2, Formula 409,
Kingsford Charcoal, and Hidden Valley Ranch. He has
developed and successfully licensed his own patent
protected ideas in the past and is still doing it actively
today. Consider thisyou can learn by falling on your
face and picking yourself up and getting knocked
down again or you can benefit from the author's
experience in getting good ideas just like yours to
market and find out how to sell your idea and spare
yourself some of the bumps and bruises. So it's up to
you. Just how serious are you about selling that idea
of yours? If you really are serious then isn't it worth
buying a book to find out how?
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